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Judging by TV shows like TLC’s 

“DC Cupcakes” and the Food Network’s 

“Cupcake Wars,” palm-sized cakes in a 

cup have become all the rage. 

The Cupcakerie, a new hotspot in 

downtown Morgantown is hoping to 

capitalize on this sweet-tooth trend. 

Sadie McIntire, a student at West 

Virginia University, walks by the 

Cupcakerie almost every day on her way to class. 

 “It’s a little expensive, but totally worth it,” said McIntire. “Being a college 

student, I don’t have a lot of money, but I love to surprise my fiancé with his favorite, 

red-velvet cupcakes.” 

 The Cupcakerie, owned by Anna Carrier and Janet Williams, has been opened for 

around two weeks, and business has been a success. To date, their largest order was 1,000 

cupcakes. The shop prepares around 700 cupcakes daily. In addition to filling orders, the 

Cupcakerie sees between 300 and 400 walk-ins every day. 

 The team of owners comes from an unlikely background for a successful cupcake 

bakery. They met at a law firm, where Carrier was an intern and Williams a paralegal. 

Despite their age difference, the partners have become close friends. 

 “We went to the same church and share a lot of the same interests, especially 

cooking,” Williams said. 

 A majority of the Cupcakerie’s business comes from WVU students. The shop 

offers a variety of coffee, making it a good spot for a quick snack.  

“I haven’t been there yet, but I really want to,” Ali Prager, a senior at WVU, said. 

“I love red-velvet, and anything seasonal is usually good too.”  



Recently engaged WVU student Samantha Gallagher says the Cupcakerie is more than 

just an in-and-out snack.  

 “They were such a blessing in disguise,” Gallagher said. “My fiancé and I have 

decided that we are going to give cupcakes as our gift. The boxes are so pretty and 

elegant that they serve as the favor, too.” 

	  


